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CONVENTION ON INTERNATIONAL TRADE IN ENDANGERED SPECIES
OF WILD FAUNA AND FLORA
____________________

Sixty-ninth meeting of the Standing Committee
Geneva (Switzerland), 27 November -1 December 2017
RESPONSES TO NOTIFICATION TO THE PARTIES
NO. 2017/038, OF 15 MAY 2017
This information document has been submitted by the Secretariat in relation to agenda item 15 on
Demand reduction. *

* The geographical designations employed in this document do not imply the expression of any opinion whatsoever on the part of the CITES
Secretariat (or the United Nations Environment Programme) concerning the legal status of any country, territory, or area, or concerning the
delimitation of its frontiers or boundaries. The responsibility for the contents of the document rests exclusively with its author.
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CHINA
Parties and partners that have implemented demand-reduction strategies and campaigns are encouraged to provide the Secretariat with relevant details on
the measures implemented and lessons learnt
#

Overview of activities

Species and
products
targeted

Types of
consumers and
drivers of demand
identified and
methodologies
used to understand
the drivers and
dynamics of the
demand

Drivers or
consumption
behaviors
targeted in the
campaign

Communications
tools used

Stakeholders involved

Impacts achieved

1

300 pull-up banners and 200,000 copies
of outreach materials (envelopes) with
the message "Rejecting Illegal Wildlife
Products, Being a Responsible Traveler
for a Better China" were jointly printed by
China National Tourism
Administration(CNTA), CITES MA, WWF
and TRAFFIC in March 2017. The pullup banners and envelopes were
delivered to 194 travel agencies with
outbound tourism service and tourist
hotels in 31 cities throughout China.
Some banners were also displayed in the
check-in hall of Immigration Inspection
and Quarantine in Beijing West Railway
Station.

Illegal wildlife
products

n/a

Potential
purchase of
illegal wildlife
products,
especially during
outbound travel

300 pull-up banners
and 200,000 copies
of communication
materials
(envelopes)

China National Tourism
Administration(CNTA),
China CITES MA,
WWF&TRAFFIC, travel
agencies and star hotels,
Beijing West Railway
Station

The message of
"Rejecting Illegal Wildlife
Products, Being
Responsible Traveler for
Better China" was widely
distributed through travel
agencies and tourist
hotels. In the Beijing
West Railway Station,
around 100,000
passengers between
mainland and Hong
Kong each year have
chance to view the pullup banners.

2

On 3 March 2017, the UN World Wildlife
Day, the “Listen to the Young Voices”
event in Nanjing, Jiangsu Province, was
co-hosted by China’s CITES MA and
Nanjing Forest Police College.

Illegal wildlife
products

n/a

Potential
purchase of
illegal wildlife
products

The video “World
Wildlife Day”

China CITES MA,
Nanjing Forest Police
College, TRAFFIC,
NICE-CG (including
State Forestry
Administration, Forestry
Police, Customs,
Ministries of Foreign
Affairs and Public
Security, the State
Administration for
Industry & Commerce,
China Wildlife

The BAT initiative on
combating wildlife
cybercrime has
underpinned the efforts
of internet companies
against wildlife crime.
Government agencies
and NGOs gained insight
of the challenges of
companies in dealing
with wildlife cybercrime
and helped companies to
better understand how to

The World Wildlife Day event attracted
more than 300 participants from the
National Inter-agency CITES
Enforcement Collaboration Group (NICECG), including representatives from the
State Forestry Administration, Forestry
Police, Customs, Ministries of Foreign
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Affairs and Public Security, the State
Administration for Industry & Commerce,
China Wildlife Conservation Association
and other domestic and international
conservation organizations, together with
relevant business and industry
associations including the China
Traditional Medicine Association.

Conservation
Association), China
Traditional Medicine
Association, BAT (Baidu,
Alibaba, Tencent)

improve practical
compliance with the
existing legal framework.
Collaboration with BAT
and other internet
companies has
strengthened their
capacity in compliance of
the newly-revised Wild
Animal Protection Law in
China. The law
specifically puts
responsibility onto
internet companies
whose services are
being used by traders to
illegally buy and sell
wildlife products. BAT
companies go beyond
their individual efforts to
fulfill their corporate
responsibilities and aim
at forming an industrywide partnership to take
action against wildlife
cybercrime.

China SFA, China CITES
MA, Chinese Embassy in
Namibia/ Zimbabwe,
TRAFFIC, WWF, media,
Ministry of Environment
and Tourism in Namibia,
Ministry of Environment,
Water and Climate in
Zimbabwe

The two workshops
provided an opportunity
for Chinese citizens to be
made fully aware of the
illegality of such activities
and the risks of
becoming engaged in
them.

During the event in the morning, Baidu,
Alibaba and Tencent (BAT) – the top
three internet service providers in China - made speeches respectively stating
their position and resolution on
combating wildlife cybercrime and signed
an initiative as leading Internet
companies in China to call for an
industry-level cooperation and
collaboration with various other internet
business entities to eradicate online
illegal wildlife trade.

3

On 9 June and 11 June 2017, Ministerial
level workshops raising awareness
against wildlife trafficking amongst
Chinese nationals living and working in
Namibia and Zimbabwe were jointly
hosted by China’s State Forest
Administration (SFA), China’s CITES
Management Authority (CITES MA),
supported by the respective Chinese
Embassies, and TRAFFIC&WWF. More
than 160 local Chinese nationals from
State-owned enterprises, private
businesses and residential communities
attended the workshops held in
Windhoek and Harare respectively. Local
NGOs and both local and international
media were also present. Tommy
Nambahu, Namibia’s Vice Minister of
Environment and Tourism and Mandoga,

Illegal wildlife
products,
especially
ivory, rhino
horn, timber,
etc.

n/a

Potential
purchase of
illegal wildlife
products
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The video “World
Wildlife Day”

During the workshops,
local Chinese company
representatives pledged
to continue raising their
staff’s awareness about
protecting wildlife. A
special wildlife
conservation fund
among Chinese
companies and
communities operating

Zimbabwe’s Director of Environment and
Natural Resources Department, Ministry
of Environment, Water and Climate
made the opening remarks at the
respective workshops. China’s SFA,
CITES MA, TRAFFIC and WWF all
discussed CITES enforcement in China
and domestic legislation, tips to Chinese
enterprises and nationals in Africa, global
trends of illegal wildlife trade, and illegal
timer trade between China & Africa.
4

The trade in totoaba swim bladder is
strictly prohibited by Chinese law. To
reduce the demand for totoaba swim
bladder CITES MA and other relevant
national authorities initiated a series of
campaigns to combat the illegal trade. A
training workshop held in Guangzhou,
the capital city of Guang Dong Province
in December 2016. The workshop –
organized by the Chinese CITES
Management Authority (CNMA), Bureau
of Fisheries of Ministry of Agriculture
(BOF) and State Administration of
Industry and Commerce (SAIC) –
featured information sharing sessions
with representatives from Hong Kong
SAR, Mexico and the U.S., who shared
their hands-on experience and efforts to
combat the trafficking. About 100
enforcement officers from fisheries,
market control, customs, and coast
guard in Guangdong province attended
the workshop, where they learned the
conservation status of Totoaba and
Vaquita (Phocoena sinus) and to identify
Totoaba maw. A mobile version e-tutorial
was introduced to help quick on-site
identification of Totoaba and its maw.

locally in Namibia was
established and raised
an initial fund of
NAD110,000
(USD8,500).
SFA and CITES MA
would like to develop
such outreach
workshops into a brand
series to be conducted
every year in the future.
Totoaba and
vaquita

Upper-middle class
who can afford the
totoaba swim
bladder, traders of the
dry seafood industry

Low awareness
of the law;
Consumption
driven by
investment
needs and
health concerns.

Posters, physical
events, workshop
engaged traders,
online social media

CITES CNMA, Fisheries,
Administration for
Industry and Commerce,
Guangzhou Dried
Seafood & Nut Industry
Association, Natural
Resource Defense
Council, NGOs and
conservation groups,
traders, public, media

Enforcement training
workshop: 100
participants; 22 media
posts
Enforcement action
launch event: 200
participants; 41 media
posts
Posters distributed:
8,000 posters distributed
in regional sea food
markets
Screening events: 600+
participants; social media
content viewership:
47,496
Online social media
viewership: 400,000+
views of totoaba/vaquita
related social media
content
A total of 4,217
enforcement officers
took part in these
actions, inspecting 5,331
vendors. A total of 766
posters were placed at
the markets along with
distributing 7,000
information pamphlets.
Though the market

In a renewed effort led by the Fisheries
Bureau of the Ministry of Agriculture, the
Market Enforcement Department of the
State Administration for Industry and
Commerce, and CITES Management
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Authority of China to tackle illegal trade in
critically endangered totoaba and
Chinese bahaba fish bladders,
Guangdong Ocean and Fisheries
Department, Guangdong Administration
for Industry and Commerce and CITES
Guangzhou branch office took
coordinated action on regional market
sweeps between Jan 9 and Feb 9, 2017,
with a focus on major cities of
Guangzhou, Shenzhen and Shantou.
The efforts were focused on dried
seafood markets, fish markets, retail,
hotels, and restaurants. On January 9,
2017, the agencies hosted a crackdown
and awareness & education campaign
launch ceremony in Guangzhou to start
the market sweeps and public
awareness activities.
5

To celebrate Earth Day and to recognize
global efforts in wildlife conservation,
Disney and WildAid joined forces to coorganize a special offline event at the
Shanghai Disney Resort in April, to raise
public awareness on the protection of
elephants and to strengthen public
knowledge on China’s recent ivory ban
and related law enforcements.
April 20th Media Kick-off; Lion King
Special Show
April 20th- May 7th Wildlife Photography
& PSA Exhibition
Location: Shanghai Disney Resort - Walt
Disney Grand Theater
Campaign Components:
1. ”Ivory Free” Wildlife Photography &
PSA Exhibition
2. Special Lion King Show

sweeps, revealed no
illegal activity related to
the two fish species and
no arrests were made, it
sent a clear message to
traders and consumers
that the enforcement
agencies have zero
tolerance to trading and
consuming the two fish
products.

Elephant and
other illegal
endangered
wildlife
products

To educate the
middle and upperclass urban families
who have much more
disposable income
and may see ivory as
a way to project
image of wealth and
social status.

Limited
awareness or
interest in wildlife
and the threats
they face from
poaching. This
leads to
uniformed
consumption of
endangered
wildlife products.
Awareness
building events
like this will help
inspire more
people to learn
and care about
wildlife, therefore
want to protect it
by not buying
illegal wildlife
products.

3. Press conference featuring
celebrity and WildAid ambassador Jiang
Jinfu
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Broadcast media
communication is
the main messages
of the campaign, we
also launch online
and social media
campaign to engage
the public.

China Wildlife
Conservation Association
Shanghai Disney Resort
WildAid
media

Media posts Total:87
Social media posts :24
Online Media posts :52
Video Media :9
Newspapers and
Magazines:2

4. Media Promotion
6

A two-day international workshop on
demand reduction in the context of
upcoming ivory trade ban in China was
hosted by CITES Scientific Authority of
China (CITES SA) and China Wildlife
Conservation Association (CWCA) in
collaboration with TRAFFIC and WWF.
Representatives of China CITES MA,
enforcement agencies of China and US,
NGOs, academies and business sectors,
totally around 70 people were present.

Illegal wildlife
products,
especially
ivory

n/a

Potential
purchase of
illegal wildlife
products

n/a

China CITES SA,
CWCA, TRAFFIC, WWF,
China CITES MA,
enforcement agencies of
China and US, NGOs,
academies and business
sectors

The workshop served as
a platform for open
communication to urge
for ivory ban in China.
People from ivory
industry, business,
NGOs and governments
expressed their points of
view on implementation
of trade ban.

n/a

n/a

n/a

TRAFFIC’s various
communication
materials of refusing
illegal wildlife
products

Shanghai Wildlife
Conservation
Association, Shanghai
Zoo, TRAFFIC, Coca
Cola, Tetra Pak

The social marketing
training to officials from
Shanghai Wildlife
Conservation
department was well
received. Participants
showed good interest in
the new approaches
introduced in the
workshop and had
vibrant discussion on the
group assignment
addressing their daily
communication needs.

Participants reviewed the implications of
decisions taken at CoP17, learnt more
about US ivory trade regulation, reviewed
global illegal wildlife trade and monitoring
methods under CITES framework.
7

The workshop titled “New communication
approaches to reduce demand for wildlife
and enhance public education” was cohosted by Shanghai Wildlife
Conservation Association, Shanghai Zoo
and TRAFFIC on 13th April 2017, aiming
to enhance the capacity of wildlife
conservation and law enforcement
officers and NGO practitioners to
effectively deliver information to target
audiences by adopting social marketing
approaches in delivering campaigns and
utilization of social media in
communication development to raise
public awareness. About 40 attendees
were present at the workshop. Attendees
discussed challenges in developing
effective communication strategies in
their daily work and exercised social
marketing tool packages learnt during the
workshop to formulate possible creative
solutions to overcome these challenges.
Cases of public education on protecting
endemic species in Shanghai and
TRAFFIC’s campaigns were targeted at
specific consumer segments, such as
craft collection lovers and outbound
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travelers were also shared at the
workshop. Representatives from Coca
Cola and Tetra Pak shared their
engagement in water and forest
conservation respectively as a
demonstration of corporate social
responsibility.
8

Prestigious antiques expert and host of a
popular online talk show Mr Ma Weidu
joined WildAid and Investec Rhino
Lifeline in South Africa to witness firsthand the threats posed to rhinos, and the
measures required to protect them. As
founder and director of Beijing's Guanfu
Museum, Mr Ma is a well-known culture
scholar, collector and antique
connoisseur.

Rhino

Antiques collectors,
investors

Purchasing rhino
horn products
and carvings as
collectors items

Social and online
media; Key opinion
leaders

Investec Rhino Lifeline,
WildAid, Guanfu
Museum and Ma Weidu

Total
views/comments/likes :
1,549,795 views, 717
comments, 3658 likes

Mr Ma observed wild rhinos in their
natural habitat, participated in an antipoaching demonstration, and
encountered rhinos that have been
injured or orphaned due to the illegal
trade in rhino horn.

Traditional media:
•
Original news story
post: 28
•
News:1 original
article and 5 re-posts

Upon returning to China, Mr Ma will
share his experiences in order to educate
antiques collectors and other audiences
in the country. This fall, he will dedicate
an episode of his popular streaming
show to his experiences in South Africa.
The program has more than half a million
subscribers.
9

To raise the awareness of Chinese
citizens on the plight of some critically
endangered wildlife species, and to
reduce the demand for illegal wildlife
products, a five-episode documentary
series featuring celebrity ambassadors
visiting different species at their homes
were filmed. The collaboration with
National Aquatic Wildlife Conservation
Association is key to this program
especially for the Yangtz River finess
porpoise filming.

Social media: 26,
including (17 weibo
posts on WildAid Weibo,
Guanfu Museum’s
Weibo, and Mr. Ma’s
video dairy; 1 blog and 8
wechat)

•

TV program: 1

•
Time of duration:
June 27-July 5,2017

The Yangtz
River finess
porpoise,
vaquita,
manta, tiger,
rhino and
shark.

Each episode of the
documentary series
target audience of
certain social status,
by leveraging the
unique social
influence of different
celebrities. For
example, Mr.
Langlang, the
renowned pianist,
demonstrated his
passion on protecting

Low awareness
consumption of
endangered
wildlife products
such as totoaba
swim bladders,
tiger bone
products, shark
fin soup, rhino
horn, etc.
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Documentary films
and related
promotions through
TV broadcast,
outdoor media,
online and social
media, press
conferences, and
film viewings

Fisheries, National
Aquatic Wildlife
Conservation
Association, Shanghai
Media Group, WildAid,
Scientific Institutions

Films will be broadcast in
late summer 2017.
Social media promotion,
press conference, public
film screenings
underway. Outdoor
media distribution in
Beijing, Shanghai,
Guangzhou, Shenzhen,
Chongqing, Haerbin.
Viewership of related

vaquita and
advocated for
rejecting the
consumption of
totoaba swim
bladder, as this is a
high-value product
thus often consumed
by the wealthy class.
And Mr. Liu Huan, a
famous singer, is
especially adored by
the generations could
be potential
consumers of tonics
made by tiger bone.

content at least 100
million people.

10

In January 2017, China Customs at
Huangpu port (the busiest port of
Guangdong between mainland China
and Hongkong) and WCS launched
“Stand for Elephant, Drive/Bring no Ivory
home” as part of the Voice Of China
(VOC) campaign series at cargo
inspection gateways and railway stations,
promoting law and Ivory ban amongst a
target audience group (shipping
industry/cargo drivers and travelers) who
play a crucial role along the wildlife trade
chain. The Project Team worked with
eight shipping and transportation
companies, including the Hong Yuan
Group, an influential corporation in
Guangdong Province. The campaign
aimed at encouraging companies to
obey the law and pledge not to transfer
or consume ivory.

All endanger
species, ivory

N/A

N/A

N/A

China Customs at
Huangpu port, WCS

Within one month, 26
cargo ships and trucks
with “Stand for Elephant,
Drive No Ivory Home”
stickers, have traveled
between Dongguan,
Shenzhen, Hong Kong,
and Macao, exposing the
message along
approximately 2800
miles each day.

11

On March the 5th, Guangzhou Customs
organized the “Protecting Endangered
Species in Your Every Trip” public
awareness raising campaign targeting
the travelers going abroad. As one of the
world’s busiest airports, since 2016,
Guangzhou Baiyun International Airport
runs airlines flying to over 200
destinations globally with 80 destinations

All endanger
species,

N/A

N/A

N/A

Guangzhou Customs,
WCS

This event has
outreached to more than
10,000 targeted
audiences.
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overseas, which covers over 40
countries. The daily entry and exit
traveller number is over 30,000. As
Baiyun International Airport is deeply
connecting China with South East Asia
and Africa, it is also a hotspot of wildlife
trafficking seizures.
12

On June the 28th 2017, a forum entitled,
“Challenges and Opportunities—Chinese
Enterprises’ Engagement in Wildlife
Conservation in Africa,” were organized.
in Kampala, Uganda. On this event the
Chamber pledged to strictly abide by the
relevant laws and regulations of both
countries, as well as instruct their
employees to avoid involvement in the
illegal trade of endangered wildlife and/or
wildlife products, as well as acts that
destroy the habitat of endangered
species. Additionally, businesses will
strive to make socially and
environmentally responsible contributions
to Uganda. Ambassador Zheng
Zhuqiang of The Embassy of the
People’s Republic of China in Uganda,
Dr. Mary Goretti Kitutu, Uganda’s
Minister of State for Environment of
Ministry of Water and Environment have
attended the event and made opening
speech.

All species

Business man in
Uganda

N/A

N/A

Embassy of the People’s
Republic of China in
Uganda,

Declaration of a pledge
statement to support for
Biodiversity
Conservation by Chinese
Enterprises was read by
the head of China
Enterprises Chamber of
Commerce in Uganda
(CECCU), Mr. Ding. The
pledge statement show
cases the readiness of
Chinese enterprises the
commitment and their
willingness to support
conservation of
biodiversity as being
important for the longterm and sustainable
development of Uganda.

13

The State Council published the
notification to suspend the commercial
product and sale of ivory and its products
in order on December 30th , 2016. The
SFA published the list of suspend
product and sale place of ivory on 20th
March, 2017.

Ivory

Industry, seller and
buyer

N/A

N/A

SFA, CITES MA of China

All commercial product
and sell of ivory in China
will be ban before
December 31st , 2017.
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